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The  Turmoil  of  Election-Time 

A Period  of  Disturbance  and  Uncertainty  in  the  U.  S. 

YEAR  ago  Canada  was  celebrat- 
ing, with  a spirit  of  solemnity  and 
thankfulness,  the  anniversary  of 
Confederation,  since  which  event 
a period  of  many  years  had  elapsed 
and  during  which  this  great 
Dominion  had  made  strides  which  had  attracted 
the  Eyes  of  the  World. 

As  we  are  again  in  the  season  of  celebration, 
it  seems  that  there  is  another  phase  of  our 
country’s  life  for  which  we  can  feel  appreciation. 

South  of  us,  a people  of  some  1 1 0 million  are 
about  to  enter  into  a period  of  Political  Dis- 
turbance. Every  four  years  there  comes  this 
excitement,  carrying  uncertainty  to  business 
and  National  Plans  and  lasting  from  July 
through  till  the  final  election  date  in  November. 
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Business  men  of  this  country  can  rightly  feel 
that  our  own  system,  while  at  times  breeding 
unsettlement,  is  much  to  be  preferred.  Our 
elections  come  and  go  over  a much  longer  period 
of  time  and  as  to  the  actual  turmoil  of  returning 
a Government,  Commerce  and  Business  has  less 
disturbance.  While  we  may  not  always  agree 
with  the  politics  of  one  party  or  another,  the 
truth  is,  our  national  progress  seems  to  grow 
through  the  longer  periods  of  reasonable  cer- 
tainty. 

Canadian  Business  needs  the  tariff.  Canadian 
Governments  know  this.  Periods  of  reasonable 
protection  have  always  meant  periods  of 
Prosperity.  + \ + 

Supply  and  Demand 

IT  is  one  thing  to  be  overcome  with  expressions 
of  appreciation.  It  is  another  matter  to  be 
embarrassed  because  one  cannot  satisfy  all 
requests. 

Such  is  our  condition  as  a result  of  the  publica- 
tion of  the  Howard  Smith  calendar  for  1928. 

We  have  been  literally  swamped  with  requests 
and  letters  of  congratulation.  Such  a whole- 
hearted response  to  our  endeavours  is  deeply 
appreciated  and  we  regret  that  the  supply, 
although  larger  than  last  year,  was  exhausted 
and  that  it  has  been  impossible  for  us  to  acknowl- 
edge each  letter  individually. 

We  feel  with  all  due  modesty  that  there  is 
reason  for  the  popularity  of  the  calendar  as 
we  believe  the  reproduction  of  Canadian  birds 
in  natural  settings  is  one  of  the  finest  pieces  of 
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the  lithographer’s  art  produced  in  Canada,  and, 
if  we  may  add,  the  calendar  makes  a ready 
reference  to  the  appearance  and  feel  of  several 
of  the  “Beaver  S’’  papers. 


Canada’s  Export  Trade 


WITHIN  the  same  week  two  weekly 
publications  of  Canada  have  featured 
Export  Trade.  Toronto  Saturday  Night 
and  the  Journal  of  Commerce  both  quote 
Dr.  Marvin  of  the  Royal  Bank,  when  addressing 
the  Chamber  of  Commerce  at  Quebec,  parti- 
cularly as  applied  to  manufacturers  entering 
the  export  field  for  the  first  time. 


“A  large  number  of  Canadian  manufacturers 
are  exporting  successfully.  Canada  is  the  second 
nation  in  the  world  in  per  capita  exports. 
Exporting  under  proper  circumstances  may  be 
exceedingly  profitable,  but  it  is  absolutely 
necessary  to  learn  the  proper  territory  and  the 
conditions  which  make  successful  exporting 
possible. 
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“With  the  proper  ground  work  as  a preli- 
minary, the  chances  of  successful  exporting 
are  greatly  increased.  Through  the  channels 
furnished  by  the  Commercial  Intelligence 
Service  and  the  Foreign  Department  of  the 
Banks  of  Canada,  the  exporter  may  secure  a 
surprising  amount  of  exceedingly  practical  in- 
formation. The  ground  work  has  been  laid 
to  facilitate  your  success:  it  is  of  direct  advantage 
to  the  banks  for  you  to  succeed;  and  you  may 
be  quite  certain  that  your  bank  will  do  all  in 
its  power  to  facilitate  your  success.” 


Mediums  for  Sale 

THE  employer  who  complains  of  the  high 
cost  of  salesmen  and  expense  accounts  may 
not  have  considered  the  low  cost  of  some 
advertising  salesmen. 

Selling  is  a complete  effort.  By  that  is  meant 
that  probably  no  order  is  the  result  of  one  effort 
by  any  single  factor.  To  complete  a sale  many 
ingredients  are  generally  necessary.  Salesmen 
without  advertising  suffer  just  as  advertising 
without  salesmen  and  good  distribution  is  at  a 
disadvantage. 


THE  CREST 


A good  product  is  the  manufacturer’s  starting 
point — a desire  to  buy  from  the  customer  is  the 
beginning  of  the  producer’s  profit. 

Daily  throughout  Canada  there  come  to  the 
buyer’s  desk  or  to  the  mail  box  at  home  printed 
suggestions  and  explanations,  just  as  cards  are 
presented  and  salesmen  call.  There  are  other 
factors  as  well — the  advice  of  friends  or  the 
weather,  etc.  Still,  human  selling  and  printed 
selling  are  the  recognized  eight  cylinder  methods 
of  sales  creation. 

In  recent  Howard  Smith  advertising  in 
Business  Papers  there  has  been  featured  the 
thought  that  if  your  printed  presentation  is 
interesting  your  salesman  is  receiving  an  audience 
— and  further  that  it  is  certain  some  one  or 
other  of  your  competitors  is  making  use  of  the 
low  cost  of  printed  pieces  to  pave  the  way, 
explain  and  educate  customers  to  the  point 
of  purchase. 

Your  printer  knows  the  “Beaver  S”  brands 
for  booklets  and  folders,  such  as  Themis  Text, 
Velvalur,  Bard  of  Avon  and  Carlyle  Japan. 
Probably  he  will  surprise  you  with  the  low  cost 
at  which  you  may  make  a complete  sales 
presentation  to  any  one  of  your  customers — 
if  you  decide  to  do  it  to  enough  of  them  at  once. 

And,  your  salesmen  will  be  just  so  much 
closer  to  an  order  when  they  find  they  are 
dealing  with  a prospect  already  familiar  with 
much  which  ordinarily  they  have  to  explain. 
And,  to  close,  we  again  quote  from  the  advertis- 
ing we  have  referred  to — 

“The  power  of  printed  salesmanship  is  im- 
measurably great.” 
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Simon  Fraser  s House,  St.  Anne  de  Bellevue,  P.Q.,  where 
Thomas  Moore  wrote  "A  Canadian  Boat  Song” 


A Canadian  Boat  Song 

Faintly  as  tolls  the  evening  chime 

Our  voices  heep  tune  and  our  oars  keep  time . 

Soon  as  the  woods  on  shore  look  dim , 

Well  sing  at  St.  Ann  s our  parting  hymn. 

Row , brothers , row,  the  stream  runs  fast. 

The  Rapids  are  near  and  the  daylight's  past. 

Why  should  we  yet  our  sail  unfurl? 

There  is  not  a breath  the  blue  wave  to  curl. 

But,  when  the  wind  blows  off  the  shore. 

Oh!  sweetly  we'll  rest  our  weary  oar. 

Row,  brothers,  row,  the  stream  runs  fast, 

The  Rapids  are  near  and  the  daylight's  past. 

Utawas'  tide!  This  trembling  moon 
Shall  see  us  float  over  thy  surges  soon. 

Saint  of  this  green  isle!  hear  our  prayers. 

Oh,  grant  us  cool  heavens  and  favouring  airs. 

Row,  brothers,  row,  the  stream  runs  fast. 

The  Rapids  are  near  and  the  daylight's  past. 

THOMAS  MOORE 


THE  CREST 


7 


“A  Canadian  Boat  Song ” 

P)R  three  generations  or  more  the  Canadian 
Boat  Song  has  been  a favourite  selection  in 
the  school-books  of  English-speaking  Canada. 
It  is  a song  that  is  associated  with  the  two 
colonizing  rivers  of  eastern  Canada,  St.  Lawrence 
and  the  Ottawa;  it  is  associated  with  the  name 
of  Simon  Fraser,  discoverer  of  the  river  he  named 
in  British  Columbia,  and  inspired  by  a French- 
Canadian  Chanson  and  written  by  an  Irishman, 
it  links  two  great  races  which  have  been  partners 
in  building  this  nation,  Canada.  As  such  it  is 
peculiarly  Canadian,  and  savours  of  our  soil 
and  our  past.  It  is,  therefore,  natural  that 
there  should  be  a desire  for  information  as  to 
the  author  of  the  Song  and  as  to  the  circumstan- 
ces under  which  it  was  written. 


The  author  of  “A  Canadian  Boat  Song”  was 
Thomas  Moore,  the  Irish  poet.  He  was  born 
in  Dublin  in  1779,  educated  at  Trinity  College, 
and  early  embarked  on  a literary  career.  In 
1803,  he  was  appointed  to  the  Admiralty 
Registrarship  at  Bermuda.  Upon  the  expiry 
of  his  term  of  office  he  returned  to  England  by 
way  of  the  United  States  and  Canada.  This 
journey  enabled  him  to  give  full  play  to  his 
poetic  fancy,  and  his  passage  from  the  Great 
Lakes  to  the  Sea  was  literally  festooned  with 
garlands  of  verse. 


Published  by  permission  of  The  Canadian  Nation,  to  the  April  issue  of 
which  the  reader  is  referred  to  an  interesting  article  by  the  Honourable 
Charles  Murphy,  showing  the  influence  of  Canada  on  this  famous  poet. 
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Helpful  to  Business  in  General 


THE  use  of  printed  Forms  is  indispensable 
to  the  efficient  running  of  any  large  modern 
business  concern.  This  fact  is  being  more 
and  more  recognized,  but,  as  yet,  the  attention 
which  is  being  given  by  many  firms  to  the  pur- 
chase and  use  of  Forms  is  not  all  that  it  might 
be;  the  knowledge  which  modern  business  has 
of  its  paper  supplies  might  well  be  improved. 

In  recognition  of  this,  the  Howard  Smith 
Paper  Manual  of  Printed  Forms  is  now  being 
prepared,  which,  it  is  hoped,  will  prove  of  general 
assistance  to  all  purchasers  and  users  of  Forms. 
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The  subject  is  considered  of  sufficient  importance 
to  warrant  the  expenditure  of  much  thought 
and  time  upon  this  manual.  It  is  expected 
to  have  it  ready  for  distribution  within  two 
months. 

A survey  of  the  present  practice  in  the  order- 
ing and  use  of  Forms  by  Canadian  businesses 
and  a discussion  of  the  place  and  value  of  Forms 
in  the  running  of  large  firms  is  to  be  included  in 
the  book,  together  with  much  information  and 
advice  regarding  selection  of  paper  supplies. 

A thorough  investigation  of  many  typical 
Canadian  business  institutions  to  ascertain  the 
extent  of  which  Forms  are  now  used  by  them  has 
just  been  completed,  with  results  which  point 
to  some  extremely  interesting  conclusions.  For 
example,  a fairly  accurate  surmise  can  be  made 
as  to  what  types  of  businesses  have  advanced 
furthest  in  efficient  handling  of  paper  supplies 
and  in  the  use  of  written  reports  and  memos 
as  opposed  to  the  acceptance  of  verbal  reports 
and  messages. 

Further,  it  is  intended  to  deal  rather  fully 
with  possibilities  in  the  use  of  Forms  and  just 
how  they  may  be  used  to  attain  efficiency  and 
accuracy  and  to  save  time  in  the  ordinary 
business  routine  of  any  firm. 

In  addition  to  this,  the  Manual  is  to  contain 
a great  deal  of  specific  information  regarding 
the  appropriateness  of  certain  papers  for  certain 
purposes,  the  most  satisfactory  sizes  to  order 
and  the  range  of  coloured  papers  available. 

Papers  have  been  developed  to  meet  all  re- 
quirements. The  kind  of  paper  which  should 
be  ordered  depends  upon  the  use  to  which  the 
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printed  piece  will  be  put.  Analyzing  the  re- 
quirements of  that  use,  certain  characteristics 
in  the  paper  will  be  seen  to  be  necessary.  The 
kind  and  grade  of  paper  which  has  these  charac- 
teristics is,  then,  the  kind  and  grade  which  is 
most  suitable  for  the  purpose.  The  different 
kinds  of  paper  and  their  appropriateness  for 
various  uses  will  be  listed  in  one  section  of  the 
manual.  This  section  should  prove  invaluable 
to  the  purchaser  in  selecting  the  right  paper. 

As  a rule  the  purchaser  of  Forms  has  little 
idea  of  what  printed  piece  sizes  cut  without 
waste  from  standard  sheet  sizes.  One  section 
in  the  Manual  is  to  be  devoted  to  this  subject, 
showing  what  sizes  should  prove  most  satisfac- 
tory and  most  economical. 

The  use  of  coloured  paper  to  simplify  filing 
systems  and  for  other  purposes  is  becoming 
quite  general  and  in  the  Manual  is  to  be  included 
a discussion  of  the  utility  of  the  coloured  paper 
system  with  a survey  of  the  range  of  colours 
available  for  the  different  grades  of  paper. 

This  work  is  being  proceeded  with  the  hope 
that  the  Manual,  when  published,  will  perform 
a very  valuable  service  for  all  purchasers  and 
users  of  forms  and  that  its  usefulness  will  fully 
justify  the  time  and  thought  which  is  being 
put  into  its  preparation. 

♦ ♦ ♦ 

A Toast  to  Summer 

“Nature  I loved,  and  next  to  Nature,  Art.” 

♦ ♦ ♦ 

The  way  to  spell  quality  for  a letterhead  is 
Krypton. 
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CANADA  PROGRESSES  FROM 
ITS  OfFNrMOMENTUM 

WE  were  walking  a few  days  ago  across 
one  of  the  higher  levels  of  the  city  of 
Montreal.  “Our  wife”  gazed  towards 
the  beautiful  view  of  harbour  and  distance 
and  then  complained.  And  the  things  towards 
which  her  complaint  was  directed  were  the 
landmarks  of  Canadian  Progress.  The  skyline 
of  Montreal,  as  viewed  from  her  mountain, 
was  being  broken  by  the  outlines  of  vast  build- 
ings and  construction. 

Here  the  spans  of  a bridge  were  crossing  our 
Dominion’s  greatest  river;  there,  skyscraper 
structures  were  hiding  distant  mountains.  The 
ships  which  go  down  to  the  Atlantic  were  not 
so  easily  seen,  the  great  Canadian  Corporations 
were  preparing  in  these  structures  to  meet 
the  needs  of  the  present  and  the  demands  of  the 
future.  A greater  Canada  was  materializing 
before  our  eyes. 

We  have  recently  met  those  who  complained  of 
the  migration  of  Canadians  to  the  Nation  below 
us  and  during  recent  days  we  have  read  of 
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the  conflict  of  our  worthy  M.  P’s  on  the  subject 
of  immigration.  But  this  country  today  has 
Momentum  and  to  present  this  more  definitely 
we  took  the  trouble  to  obtain  some  accurate 
figures  and  some  prognostications. 


Without  doubt  what  is  true  of  Montreal  is 
true  of  many  city  points  throughout  Canada. 
Perhaps  we  are  becoming  urbanized,  perhaps 
sheer  attractiveness  of  the  future  of  Canada  is 
bringing  Citizens  of  other  Countries  closer  to 
our  opportunities. 

While  we  were  considering  this  question  of 
growth  and  expansion,  we  were  privileged  in 
being  able  to  see  some  statistics  as  compiled 
by  one  of  Montreal’s  great  public  service 
corporations — and  from  these  one  can  readily 
draw  some  rough  ideas  to  what  this  momentum 
of  growth  means  to  business.  From  the  few 
figures  which  we  are  publishing  perhaps  less 
imagination  will  be  required  to  calculate  possible 
business  profit  than  if  figures  showing  increase 
in  a city’s  population  alone  were  given. 

While  Montreal  has  almost  doubled  in  popula- 
tion since  pre-war  days,  there  is  perhaps  more 
interest  to  business  in  the  presentation  of  figures 
showing  the  increase  in  motor  licenses  which 
in  1923  for  automobiles  and  motorcycles  was 
21,200;  in  1927  the  figure  was  47,140,  and  for 
the  lighter-minded  we  might  add  that  a consider- 
able drop  for  the  same  period  for  licenses 
issued  to  hearses  showed  figures  changing  from 
39  to  only  11  in  1927,  which  would  seem  to 
indicate  that  the  health  of  our  city  was  greatly 
improving.  Turning,  however,  again  to  more 


serious  figures  it  is  interesting  to  note  that 
through  13  ports  of  entry  in  the  Province  of 
Quebec  there  were  in  1923,  91,231  automobiles 
which  entered  Canada  for  touring  purposes 
only,  whereas  in  1927  this  number  increased 
to  254,608.  But  not  only  is  the  automobile, 
its  accessories  and  its  uses  a creator  of  business — 
so  also  are  new  homes  and  the  growth  of  suburbs. 
In  eleven  suburban  wards  adjoining  Montreal, 
population  has  increased  from  93,952  in  the 
year  1923  to  127,619  in  the  year  1927. 

While  there  are  various  differences  between 
census  figures  and  directory  figures  the  growth 
of  Montreal  from  455,800  in  1910  to  989,835  in 
1927  indicated  that  size  in  itself  creates  momen- 
tum. 

Last  month  the  Montreal  Light,  Heat  and 
Power  Consolidated  mailed  a circular  to  its 
shareholders  containing  the  following  figures. 
Population  figures  are  those  of  Greater  Montreal 
and  ready  reference  to  the  customer’s  column 
shows  again  the  value  to  business  in  the  growth 
of  population,  for  the  customer’s  list  grows 
proportionately  with  that  of  population. 


Year 

Population 
of  Greater 
Montreal 

Customers 

Gas  Electricity 

1927 

1,129,783 

162,349 

207,360 

1926 

1,077,834 

153,506 

196,992 

1925 

1,028,000 

144,201 

187,284 

1922 

863,188 

122,689 

140,445 

1917 

757,996 

106,629 

89,564 

1912 

602,437 

71,948 

32,000 

1907 

434,000 

42,452 

13,994 

1902 

333,861 

25,347 

5,611 
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Turning  again  to  our  first  source  of  information 
we  present  the  following  table,  showing  the 
position  of  leadership  occupied  by  Montreal 
in  the  growth  of  various  cities  of  North  America, 
and  that  present  indications  over  recent  years 
would  indicate  that  Canada’s  Metropolis  is 
growing  at  a rate  of  more  than  fifty  thousand 
people  per  year. 

Memorandum 

The  census  of  some  of  the  principal  cities  of 
North  America  shows  that,  from  1910  to  1920, 
the  growth  of  population  varies  from  10%  to 
118%  as  per  the  following  table: — 

Detroit 1 18%  Milwaukee 22% 

Los  Angeles 80%  Buffalo 20% 

Montreal 54%  Philadelphia ....  1 8% 

Seattle 53%  New  Orleans ....  1 4% 

Oakland 44%  St.  Louis 13% 

Cleveland 42%  Boston 1 1 % 

Minneapolis 26%  Baltimore 10% 

Portland  (Oregon)  24%  Pittsburgh 10% 

Chicago 23%  Cincinnati 10% 

The  average  annual  increase  of  Montreal 
population  for  the  past  few  years  is  about  5%. 


Progress  is  a “Beaver  S” — Canadian  made 
sulphite  bond  (that  means  wood,  not  rag) 
which  is  so  good  that  its  name  is  specified  around 
the  world. 
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W hat  Space — Great  Literature  f 


w 


are  reminded  of  an  advertising  story 
based  on  fact. 


If  advertising  is  not  seen  and  read,  advertising 
must  fail.  There  are  still  many  occasions  when 
one  hears  the  remark  when  advertising  is  being 
planned  that  “People  will  not  read  that  much 
in  these  days”,  but  the  peculiar  part  of  it  is 
that  people  do  read  it — if  it  interests  them. 
Just  announce  a new  motor  car  at  half  the 
price  of  a Ford  and  list  the  specifications. — 
Just  suggest  an  attractive  pair  of  shoes  which 
do  not  require  any  time  for  lacing. — Advertise 
a paper  which  will  not  tear  or  a suit  of  clothes 
which  will  not  wear  and  then  see  whether  people 
will  read  the  advertising. 


“Certainly,”  someone  says  — “but  then” — 
Excuse  the  interruption — “yes,  they  are  reading 
because  they  are  interested”. 


Close  to  this  problem  of  the  reading  of  adverti- 
sing comes  its  twin  brothers — “Small  Space, 
will  not  get  attention”  which  brings  us  definitely 
to  our  story. 
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An  Advertising  Manager  of  a National 
Magazine  had  been  advised  by  the  Advertising 
Manager  of  a great  advertising  account  that 
because  of  the  shape  and  size  of  the  first  A.  M’s 
publication,  he  could  not  use  large  space.  The 
Periodical  Man  felt  he  was  at  an  Impasse 
unless — and  then  he  found  an  idea.  He  culled 
the  world’s  great  literature  and  picked  “The 
Lord’s  Prayer”,  Keat’s  “Ode  to  a Nightingale” 
“In  Flanders  Field”  and  one  or  two  other  poems 
which  have  stood  the  test  of  Centuries.  These 
he  had  printed,  each  within  the  space  his 
magazine  offered,  and  forwarded  the  same. 

We  liked  the  story  when  we  heard  it  and 
repeated  as  herewith,  not  as  an  argument  that 
small  space  is  greater  than  large  space,  but 
rather  that  “good  copy” — if  it  is  interesting — 
will  be  read. 

<rf o 

Paper  becomes  dependable  when  it  is  used 
appropriately.  Velvalur  stands  folding  and 
takes  half-tones. 

DON’T  KILL  YOUR  WIFE 
LET  US  DO  IT 

WET  WASH  OR  ROUGH  DRY 
THE  ECONOMICAL  WAY 


WET  WASH $ .75 

ROUGH  DRY $ .60 


PHONE  432 
TONOPAH  LAUNDRY 

— Tonopah  ( Net) .)  Daily  Times. 
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Always 

IN  STOCK 


FROM  one  end  of 
Canada to  the  other 
Progress  Bond  with 
an  extensive  list  of  dis- 
tributors is  always  in 
stock. 

This  paper,  which  has 
a world  wide  market  in 
twenty-six  countries, 
comes  in  white  and 
eleven  colours  and  is 
gaining  in  business  the 
name  of  “ The  Universal 
Paper.  ” 


MADE  IN  CANADA 

(Facsimile  of  Watermark ) 


Printed  in  Canada  on  Locarno  Cover 


